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Chapter.6: staples.com and interactive vehicles

In the 25 years since Staples was created, the way people do business has changed. Change HiStory.......uuiiiiiiiiiiic e 6.2

Today, anything can be accessed on the Web — including Staples. Using these Design considerations for Staples Web Sites...........ccccceeeenn. 6.3

guidelines, we ensure that the interactive shopping experience is fast and easy Page [ayOULS. ......coeiiiiiiii e 6.5

for our customers. User interface reference..........ccooviiiiiiiiiiiiiiiiiiiiiieeeeee 6.29

When designing for Staples interactive, please remember that the customer’s
experience is most important. Design for clarity and simplicity, using these guidelines to

be consistent with other Staples properties around the world.
Also, please note that because the interactive world is constantly changing, this

document reflects the currently approved direction (April, 2011). Please check the

Brand Assets section of the Global Share for updates.
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Change History

6.2

July 14, 2011 current version

1. Updated home page to include updated left product navigation in page layouts

2. Replaced promotional center in page layouts

3. Replaced landing page in page layouts

4. Replaced banners in page layouts

5. Added informational, promotional (retail), promotional (staples.com) emails to page layouts
6. Removed prior institutional and promotional emails in page layouts

7.Added left navigation product box to user interface reference

8. Added online logos to user interface reference

May 15, 2011

Added grid description user interface reference

April 12, 2011

Initial publishing
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Design considerations for Staples Web sites

In addition to the core elements stated in Chapter 2, the 960 g ri d

following principles are the basis of our design standards for

interactive vehicles. These guidelines ensure a unified, easy * The maximum width of the Web site is 960 pixels.

customer experience through consistency of position, size and * The height of each page is flexible and determined by the content.

contour and the use of visual cues. e Borders are contained on the insides of grid columns and drop shadows are revealed on the outsides of grid columns.

Basic design principles
The site is clear and uncluttered, making it easy for our customers to research, browse and shop.

* Make sure our user interface remains monochromatic, never containing fully saturated promotional colors. This allows the product

imagery and marketing messages to be most prominent.
¢ The user interface and overall composition should appear open and light.
¢ All elements should have purpose and be without unnecessary decoration and functionality.
e Distinct areas are identified by subtle gradients and drop shadows.
¢ For optimal legibility, paragraph text should not be smaller than 12 pixels.

e Generous margins between page areas allow for separation and distinction. A subtle corner radius enhances the space between
areas, and borders are thin and light.

Please note: a small corner radius is also important for compliance with older browsers.

Color and dimension

¢ |ight to dark gradients, from top to bottom, create much of the dimension on the site. Use the darker shades in the interactive palette

to achieve this.

¢ A subtle diagonal texture has been added to create dimension.

6.3
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Design considerations for Staples Web sites

In addition to the core elements stated in Chapter 2, the I nteraCtiVity

following principles are the basis of our design standards for

interactive vehicles. These guidelines ensure a unified, easy e Keep the interface simple. As the visitor becomes more acquainted with our Web environment, you can introduce more interactivity.
customer experience through consistency of position, size and e Keep text links simple and use hover states to indicate interactivity, giving visual prominence to product/marketing information.

contour and the use of visual cues.

Browser support

The visual presentation is separate from the actual content. While the presentation may degrade on unsupported devices, the content

should remain accessible to customers.

Every country has unique Web browser considerations. As of March 2011, staples.com® supports the following:

Browsers

e Internet Explorer 6, 7, 8
¢ Firefox 3.6
e Safari 5.0
e Opera 10

Platforms

e PC
e Mac
¢ iOS
Android

e RIM

6.4
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—Fagde layouts

To maintain consistency across interactive vehicles, please HIEIarChY ..vvvvviiiiii e 6.6

use the page layouts and necessary components shown on TEIMINOIOGY . teeteee ettt 6.7

the following pages for each respective interactive vehicle. HOME PAGE .vvvviiiiiiiiiiiie e 6.8
CALEYONY vttt 6.9
Category with match t00IS........vvvvviiiic 6.10
ClaSS PAGE «vvvveeieeiriie et 6.11
SKU PAGE. .ttt 6.12
ShOPPING CAt..cieiiiiee e 6.13
SECUre ChECKOUL .....covviiiiiiiiciic e 6.14
Order detallS ....ooiiviiiiiiiii 6.15
Standard CENTErS .....oovviiiic e 6.16
Promotional Centers ..o 6.17
Institutional CEeNEr .........vvviiii 6.18
OVEIIAYS ..t 6.19
LanNdiNg PAGE ..vvvvveiiiiiiiiie e 6.20
INteractive CIrCUlar...........vvviiiii e 6.21
Informational email...........cceoiiiiiiiii 6.22
Promotional email (Retail)............ooeeeiiiiiiiiiiiiiiiiiiiieeees 6.23
Promotional email (staples.Com) .......covvveiviiiiiiiiiiiiiciie 6.24
BaNNErS ..o 6.25
SOCIAI MEAIA. .. et 6.26
IOS MODIIE @PP ...+ veeeieiiiiieee 6.27
MODIIE WAP ...ttt 6.28

6.5
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—ierarchy

eCommerce Web sites follow a hierarchical path, filtering
information and guiding the customer. The page layouts
shown on the following pages reflect and support this path.
The diagrams at right illustrate the relationship of these page

layouts. Examples provided are from staples.com.

More detail about each of these components may be
found in the user interface reference section at the end of

this chapter.

6.6

Purchase path

Home

Entry page to our site.

Supercategory
Highest levels of grouping related items

(e.g., technology, office supplies, furniture).

Category
Subset of the super category

(e.g., computers).

Department
Like items within a category

(e.g., desktops and tablets).

Class or brand shop
Family of items within a department

(e.g., entertainment and productivity laptops).

SKU (Product detail)
Individual product/service page
(e.g., Acer® Aspire AS1430Z-4677 11.6" laptop).

Informational path

Corporate main
The place of origin for corporate-level information

(e.g., About Staples).

Center (institutional)
Multi-page educational entity

(e.g., Corporate Responsibility, “Staples Soul”).

Centers
Centers generally replace or supplement, super category,

category and department level pages.

Landing pages
Landing pages direct customers to a specific location in

the purchase or informational paths.
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[erminology

Page composition terminology

Page layouts Components Subcomponents Element
Base page layouts e.g., “Home” High-level segments of a page Groupings of elements that Specific entities (e.g., “Search Button”)
layout (e.g., “Header”) constitute a component (e.g., “Search”)

== —
— -— Home || Favoriles Lisls | Easy Revrder | Order by calaloy ilem # Slore Localor | Help | chg in
il LT —— L g

e : T, $0.00

that was easy: | m o, il LSt

$5(Qinstantly.

Show All Products My Account v Customer Service w | Hot Deals Center Questions? 1-800-STAPLES

Welcome, Log in please. | TurboTax - Our lowest price of the season!

Fast and FREE DELIVERY on ail orders over $50

] Ink & loner

. : . - Paper | Notcbooks | Post its

Weekly Ad

Vahd 321- 402

Hiling | Binders | Urganizers

Pens | Tape | Desk Supplies
anew Staj
der regularly priced *149 or above and

get an extra

Computers | Drives | Accessofies
Printers | Cameras | Electronics
Cleaning | Paper Towels | Facilities

Coffee | Water | Snacks

WOW WV | W W W WY

Envelopes | Labels | Mailing

$5() Instantly
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—Home page

The anchor of the eCommerce Web site, the home
page sets the stage for the user experience of the
entire site. The clean, monochromatic design creates a
clear navigational system and allows the marketing and

products/services to take center stage.
Use for the home page of all primary
eCommerce Web sites.
Components:

1. Header*

2. Left navigation*
3. Footer*

4. Banners

5. Toolbox

*Required

6.8
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Category

Use for supercategory-, category- and department-level

pages of all primary eCommerce Web sites.

Components:

1. Header*

2. Left navigation *
3. Footer*

4. Page head”

5. Banners

6. Toolbox

7. Creative

*Required

6.9
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Category with
match tools

Use for supercategory-, category- and department-level

pages of all primary eCommerce Web sites.

The match tools empower customers to make selections by
narrowing their choices. Match tools filter features, brand

and price.

Components:

1. Header*

2. Footer*

3. Page head*
4. Match tools*
5. Toolbox
©6.Banners

7. Creative

*Required

6.10
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Class page

Use for the product- or service class-level pages of all

primary eCommerce Web sites.

Note: “Brand shops” may feature a program or vendor 10go.

Components:

1. Header*

2. Breadcrumbs*
3. Left navigation*
4. Footer*

5. Page head*

6. Banners

7. Toolbox

Subcomponents:

8. Program logo

*Required

6.11

==
. that wes sany:

Narrow By:

Price

(=21
™I

=R =0T

My Fraquent Orders

Fast and FREE DELIVERY ...
Fi
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e
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= e

oKU page S ——

e —

By Onvine & ship@store | Fast and FREE DELIVERY cowicoss o 0 ﬁ“‘fﬁ“'{?"

O— —

HammerMilks Copy Pius Copy Paper, B81/2° x 117, Case

() Phun, marm 5390 back in Stapien Rermards

Use for the SKU-level pages of all primary eCommerce Web sites. b2 iy B
gl 48 rice after rebates
. (-] | F— ¢ ]
Components: o wi | mon
Preaa Corsn pecrEmena LLLS A Cormster
1. Header* Pl B R M i

2. Breadcrumbs*

3. Footer*

*Required

-
W Sign up now tn start getting great offers! v Staples
— B s

6.12 G
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Shopping cart

Use for the shopping cart page of all primary eCommerce
Web sites.
Components:

1. Header*
2. Page head*
3. Footer*

4. Toolbox

*Required
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Secure checkout

Use for the secure checkout page of all primary eCommerce
Web sites.
Components:

1. Header*
2. Page head*
3. Footer*

4. Toolbox

*Required
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P | Favcrss Lats | Eaxy Baonter | Crder By Catsog Be St Locaras | Haip | Login

‘ 5932.08
10 | crecteu

Order details

Use for the order details page of all primary eCommerce
Web sites.
Components:

1. Header*
2. Page head*
3. Footer*

4. Toolbox

*Required
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Show All Products My Accoun porer S v | Hol Dasll COree seations? Call 1

Standard centers

Centers are used to highlight a group of products or
services that are connected by an everyday theme

or concept.

Consisting of multiple pages and a navigational system,
a standard center features related products/services
and provides educational and promotional resources
to empower the customer’s ability to make a confident

purchase.

Note: When needed, a program logo will appear in the

upper right as shown.
Components:

1. Header*

2. Left navigation*®
3. Footer*

4. Page head*
5.Banners

6. Creative
Subcomponents:

7.Program logo

*Required

6.16

Walcome, Log n piease. | Savi o e Black 1o School §

Buy Online & ship@store  Fast and FREE DELIVERY on an orers over $50

oy & Pt

@7( & Prinl Main High quality, expert service, low prices.
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Fneshing and Bining

Fhisihatn Cu Place copy orders online and pick up in-store.
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s R— Make an impression again and again.

All Stamp-Ever Custom Stamps
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“romotional centers

Welsame. Log i please. | Tre B:

léougrg.ﬂt?e frgyoms e Fasta free dalivery on all orders over 'T5, @ V‘E:“_,E ':f!

( : )_“""‘_ Staples Back to School Center 2011

Savings start her®.

li:“”‘:"n:’:l a&:?ﬁlm
Promotional centers are used to highlight a group of I
products or services that are related by an overarching

season, campaign or promotional offer.
eweryweek. |

With multiple pages and its own navigational system, a
promotional center puts products/services that have a
special context together to provide customers with an easy
opportunity to locate and explore special offers and related

products.

In general, use this for short-term promotions.

Components

Em
W Get deals delivered right to your inbox! %
1. Header* e !Qm

A1 .

2. Left navigation*

3. Footer*

4. Page head*

5. Creative* e

*Required
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nstitutional center

Consisting of multiple pages and a navigational system,
institutional centers are intended to educate customers

about Staples corporate information and programs.

Institutional centers use a simplified header and footer. The
standard header and footer components contain tools and
interaction specific to eCommerce that are not necessary in

an institutional center.
Components:

1. Header* (simplified,unique component)
2. Left navigation*®
3. Footer* (simplified, unique component)

4. Page head*

*Required

6.18
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Overlays

Use these overlays when items have been added to cart or
when customers select the quick view option while browsing

all primary eCommerce Web sites.

6.19

Add to cart
o
1 item added to cart Cart Summary
Slaples® Mullipurpose Paper, B §42.99 uz%&
112" % 117, Case oy 1 21842 00 il Chack
o 513008 o) $42.80 until free delivery
Model 5024
Niew Gat | | Continue Shopping |

Customers who bought this also bought:

o

o —

Pendafien® § Tab Pos! il Supur Sticky 4" x Staples® Hypel™
Hanging File Folders, 47 Samiba Nows, 6/Pack Pun-Siyle Highlighlers,
Lotier, Assorted Golors Assomed, BPack
haspar Price: $13.99 QOCOC (104 reviews)
QOGL T (48 reviews) &Pack Price: §3.49

Price: $17.99 LPack

25Bax

Quick view

Staples® Mullipurpost
Paper, 8 172" x 117, Case

Lilalilild

5,000/Case

{7HA reviewa )

Price: $39.99

Microsuede
OOO0OL (21 reviews)

Hisg BAURO

Total savings $50.00
Sae How

>

Sulwel your chair labric

Oty 1| Addlo Carl

1002 ik &) Zoom View ) Producl Video
Product Details Customer Reviews Specifications

Staples® Ellston™ Chair, Brown Microsuede
Soft microsuede fabnic provides optimum comior,
+ Brown microsuede fabnc

= Loop arms

* Built-in lumbar supporn

« Seal it and tif-tension lock

* Pneumatic seat-helght adjustment

Price: $149.99 pus FREF DELIVERY

v
Days

Staples® Ellston™ Chair, Brown

Expecied Delivery: 4 Business

L Hem qualifies for free delivery to a

s00e DA oo

(0 Cresck in SSiore Avadabisty

Iber GTEAT4
Mogct 14543-US

View Full Details

& Pont this page

i
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anding page

Consisting of a single page, landing pages are designed to
provide customers with a customized landing environment
from a banner, email or link. Generally, it is intended to
promote, sell or generate awareness of special offers

or announcements, and then guide visitors to specific

destinations within the site.

Landing pages usually support short-term promotions and
time-sensitive information.

Components:

1. Header*
2. Footer”

3. Creative*

*Required

6.20
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Wi | Favertien Lists | Eaoy Ploceber | Oree By Catalsg e # Baee Lusates | Bl | Login

| | s =
Nteractve crreular e '

Gusert Weekly Ad

Wialich Mar € - Mar 12

Great Deals on Technokagy!
Comgers, Frnes Eiecionss and e

Use to display the weekly interactive circular.

Components:

1. Header*
2.Page head*
3. Creative*

4. Footer*

*Required

6.21
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Nformational emall 5

Use for newsletter or awareness emails. Content area is

variable by program or season.

Components:

1. Pre-header”
2. Header*

3. Postcard
4.100% Module
5. Tech Footer
6. Footer*

7.Tech Header Tabs

*Requireda

6.22

: | The HP TeushPasl is hery
FAST and FREE DELIVERY on all orders over §75. | Weakly Ad »

Works like nothing else.

Starting at 5499%
HP Touchpad Tatled
= HP webD8 operaling tystem
* 9 7-inch diagonal LED backiit display

& Mindt-|snl muletasiong
+ Beats Audio™ sound, only from HP

Accessories. Research tools. Product tours.
Experience it all in our new Tablet Center.

Y Experts.
Easy to buy. Easy to fix.
Easy to save,

F
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“romotional emal 5

g STAPLES

I . :
wnh-;:u;h-u_.bym
@ a| Great deals on every page. -

See our 7/17 Weekly Ad.
Plus, save $10 on HP ink JOur S50, puoaee of HRdnk® 9
with this coupon teday! In store coupon code: 19634
- Online or phone coupon code: BATE4
Use for promotional and sales-generating emails for Retail- See our Weekly Ad » ——— 2 TR
based customers. Content area is variable by program or T iy oy 23 e

season. Note: Position of coupon may vary. Save 156% all season long.
Buy a Back

9 $10 a

Components:

1. Pre-header”
2. Header”

3. Postcard

4. Super Module
5.100% Module
6. Footer*

7. Disclaimer*

8.50% coupon where applicable

Even more great reasons to shop Staples.

- &

“Required 50% back in oy <
(4) Staples Rewards® /=i '

when you buy any of our
already discounted backpacks.
VWhile supples last
e . Recycle any cartridge and get 5 back in Staples
Rewards® when you spend *50 that day on HP ink.?
Valid THFH1-TI23M1, ey Ad

@ Ink & Toner | Faper | Office Supples | Technolegy | Cleaning & Breakroom | Fumiture | Copy & Print | Hot Deals

6.23
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“romotional emal

staples.com”

Use for promotional and sales-generating emails for
staples.com customers. Content area is variable by

program or season. Note: Position of coupon may vary.

Components:

1. Pre-header”
2. Header”

3. Postcard
4.50% Modules
5. Footer*

6. Disclaimer*

7.1/3 coupon where applicable

*Required

6.24

printing neods.

FAST and FREE DELIVERY o

Printing deals
O RICIVCIC O *30 OFF

(|
1
1
|
[
[
i
Save on the products or more, excluding all computers.t |
|
1
|
|
|
|
1
|

________ o
Valid online or by phone. Not valid in store. |
Expires 77231, |

your office can't run without.
Don't miss these limited-time offers
on toner, case paper and more. Deals end 7/16/11.
: 0000-0000-0000-0000
How o redesm | Add b5 car

- when you purchase 2 of Only $29%
B 1 HP 1 _ feg 33959
! Valid oriling or
ﬂ by phona oniy,
Save up to 40% on Save %60 Save up to ¢15 o
all HP inkjet printers. HP Officejet GLIK! Pra-inked Stamp o3
Pro 8000 Printer Only 3149 7
Only fgo® Pleq. $24.99-$20.09 Q}
Reg. $140.00 :;I;!nc;l;usr: \.7
Valid crline or i
by phane only.

Incredible price — only 579% Save up to 150 on QuickBooks"

Save 550 on lhw Staples* Sidley ™ Lusura® Plus, free Leaming CuickBooks softwars

Executive High-Back Chair, with purchase
Valid celine o By phone ofily £ oW Orger now.
e Ink & Toner | Paper | Office Supplies | Tec aning & Broakroom | Fumiture | Copy & Print | Hot Doals
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SaNNers

Banners vary in size and shape based on placement and
use. They can be placed on Staples branded sites and
also on external Web sites. Banners created for placement
on non-Staples branded (external) Web sites must always

display the Staples logo.

6.25

Sample banners for Staples branded Web sites

Xerox' Business 4200 Copy Paper, 81/2" x 11", Case -

Save *15....,

Ends 6/25/11. Valid online or by phone anly.

-;;;.ll it

1 Qrder now

FREE delive

on ALL Copy & Print orders.

Delivery option available at checkout. Offer ends 4/30/11.

Sample banners for non-Staples branded (external) Web sites

that was easy:

Save (-
up to
%45

on QuickBooks*
payroll software.

Payroll

infurt

QuickBooks

Save up to 65% this week!

Daily Deal BEvent

There's a new way to save every day.

Ends 7/29/11. While supplies last.
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Social media

Staples U.S. maintains one Facebook fan page and one
Twitter account. The specifications are established by the

respective sites.

If you have questions or requests, please contact
brand@staples.com.

6.26

Facebook

facebook & &

Home  Profile

Staples

that was easy:

Wall

share: G Post {3 Photo 1] Link 52 Video
B wan

D info Write something...
= weekly Ad

Account =

EENETIE

35 friends b i
Staples - Mast Recent s 35 friends ke this

.

R Froduct of the Munth

Staples
@ ae system W Judges for the Staples Global Ecokasy Challenge have been selected!
[ #hone Apa rmwmmey Representing Do Surnething, The US Department of Commerce, Frog

Dasign and mare, they will help decide this vear's winner! See the full lise
B Easy Burtona of judges here and wish the contestants uck! hirp/ /pub vitrue com | jHe
m 1 Shpeg s Giobal Ecokasy Chalienge judges

Muve= = v@. Source: pi
= u w for

135,743
peopde like this

4 13 people like this.

Twitter

e Staples Glolsal EcoEasy

Welgome to AhewTwitter! Read up on what's now. You can still sccess EEEENID for a lmited time,

Ewitker¥ [5G

STAPLES Staples US @
K.?SIaDIOIST\l\‘G.'BIS- :-nvl'-o-u--.\ MA

Timeline  Fawoites  Folowng®  Folowses = Lisis

StaplesTweets
S EER @sanbust

buttans. W

be Thanks for the comment, we all need Easy
d yous follow UsP*CDR

Adam

l StaplesTwsets
EEE dwnicholasstime Thanks for the RTH “BAT

StaplesTweets
m £iNorh_Group Thanks for the AT! “BAT

StaplesTweets
Eam mare Fewards! Buy HP ink or toner and get 20% back in

Staples Rewards! Leam mare: hitpzibit iy hMgBU Ends 3726,

StaplesTweets
@Binburgrdd Yos. we sol indlo in our stores. Use this link 1o
find & stare near you. hip:ibit iy EMTES *CXM

inen these T
prainsoried

= About @StaplecTwedts

3480 13631 160,128 2024
Temes  Folowng  Folowss Lisied

Connections
Alsa followsd by @ssiE Y, @avideyans, Strndshannsiut, and mor,
HEOR-DOR:8&

Yous bof follow O Trernabdors, @hwsiolonme, @

dgoR™-O*=2

Following 12,631

HNumZABSRRRNODATELE

3+ 02011 Twitinr
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@

OS5 mobile app

Staples maintains a mobile app found at the U.S. Apple

store. If you have questions or requests, please contact @

brand@staples.com.

Components:

1.iPhone (iOS) app home screen*

2. Simple 3-button primary interface with

locked vertical orientation®
3. Title bar*
4. Search results, product list*

5. Tabbed icon bar*

*Required

sl ATET 3G 10:06 AM

that was easy:

& Product Search

Select A Product (6 Results)
1-1/2" Avery® Heavy-Duty View
Binder with One Touch™ EZD®

>
% Store Locator »
«Sm _ Weekly Ad >

S3=

uill. AT&T 3G 10:10 AM

Rack Product List

Model: 78-795

W Price: $9.49 *
Each

6.27

‘Frices may vary by store and online

1-1/2" Avery® Heavy-Duty View
Binder with One Touch™ EZD®

Model: 79-695

Price: $9.49 *
Each

*Prices may vary by slore and online

Model: 79805

Price: $9.49 *
Each

OOO0L a3 51 Reviews

OO0 44 91 Reviews

D D D o R 73 Reviews

1-1/2" Avery® Heavy-Duty View
Binder with One Touch™ EZD®
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that was easy:

Moblle VWAF

The Mobile WAP allows customers to view and shop
staples.com. If you have questions or requests, please

contact brand@staples.com.

Components:

1. Header*

2. Large promotional banner*
3. Floating footer navigation*
4. Footer*

5. Featured categories

6. Personalized product feature

*Required

6.28

m Log in $0.00
_rSearch Staples ‘

Products v  Find a Store Weekly Ad

Buy HP ink or toner and get

2 00/0 b a ck Valid 38511 -3/26/11

in Staples Rewards. Browse Ink P

Fast and FREE DELIVERY () (2d |dd

oA e

Weeklyad | Mk&Toner | a0 @

Finder

9 & »

Paper & Pads | Cleaning Technology

Shop All Products ==
1 Olympus E-450 Digital SLR Camera

‘ w/ ED 14-42mm 3.5-5.6 Lens Kit @
del B it

Final Price: $1,200.00

Staples Rewards® My Account Easy Reorder Help

Questions?
Send us Feedback
Contact Us

View Full HTML site

STAPLES
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that was easy:

ser intertace reference

If you have technical questions, please contact

the Staples IT group.

If you have creative questions or requests, please contact

brand@staples.com.

6.29

Header COMPONENt .......cooviiiiiie e
HEader ...
Header: Simplified ...
Search sSUDCOMPONENt .......uviiiiiiiiiiee e
Cart sSUBCOMPONENT ....cciiiiiiieeeeciie e
Alley SUDCOMPONENT .....oeiiiiiiiieee e
Alerts/messaging sSUDCOMPONENt ........cccvvvieviiireeiieeeniiee e
USEI TOO0IS ...t
TOP NAVIGALION .....viiiiiiicie e
TOP NAVIGALION ..ttt
Footer CompPoNent.......ccccccvvviiiii
Footer: doUBIE .......ccooiiiiiiic
FOOter: SINGIE.......uuviiiiiiii e
Left navigation component ..o
Left navigation: product DOX ........ccccevriiviiiiiiiiiiiicece
Left navigation: product box flyout..........ccccoiiiiiiiniiinnn
Left navigation: single DOX ...,
Left navigation: double DOX..........ccccvriviiiiiiiiiiiiece
Left navigation: double box (institutional).............ccccooieeeenn
Left navigation: filter box inactive ..........cccccvvvviviiiiiiiiiiceen,
Left navigation: filter box active..........cccceviiiiiiiicce
Left navigation: filter box disabled.............cccccoviviiiiiiiiiienns

TOOIDOX COMPONENT ..eiiiiieeeeieieiec e

TOOIDOX: NEIP...iiiiiiiiiieec e 6.53
Toolbox: purchase hiStory ........coovvviiveeiiiiie e 6.54
Toolbox: MUIti SEIECT. ........iiiiiiic 6.55
BUHONS: [Arge ..uvviiiiiiiieie e 6.56
Buttons: large CoONtiNUEd...........cooviviiiiiiiiii e 6.57
Buttons: Medium........oooiviiii 6.58
Buttons: medium continued............cooovvvvviiiiiine 6.59
BUttons: small .......cooviiiiiiiiii 6.60
Buttons: small continued ..........cocoviiiiiiniiii 6.61
Buttons: add to cart and learn more ...........ccocvveiiieiiiiece 6.62
9B0-PIXEl G ...t 6.63
ONliNE [0gO USAGE....eeevvieeiieiee et 6.64
Online 10gos: StapIES.......ccvvveeieeiiieeee e 6.65
Online 10gos: Copy & Print.......cccceeiiiiiiiiiiicic 6.67
Online 10gos: EaSyTeCh .....c.cveiiiiiiiiiiiiicccc e 6.68
Online logos: Rewards Base.........cccceeeiviiiviieeieiiiiieece e, 6.69
Online logos: Rewards ASSOCIate...........coivvvvieeeiiiiiireeeniiinn, 6.70
Online logos: Rewards Premier..........ccoocvviviveniiiinniic 6.71
Online logos: Rewards Premier Gold ...........ccccevvvieiiiieiinnnn. 6.72
Online logos: Rewards Premier Gold ...........ccccevvviiiniieinnnen, 6.73
Online logos: Rewards Premier Platinum ...........cccccoveeiinenn, 6.74
Online logos: Rewards Premier Teacher .........ccccccvevvvreinnnen. 6.75
Online logos: Rewards Teacher Base ........ccccccoevvvvvveeeiinnnnn, 6.76


mailto:brand%40staples.com?subject=Social%20media

2011 brand manual and creative guidelines Chapter 6: staples.com and interactive vehicles that was easy:

Header

Home | My Page | Favontes Lists | Easy Reorder | Order By Catalog ltem # Contact Us | Login

COMmpPone I e it ¥ s
Show All Products My Account » | Customer Service v = Hot Deals Center w Questions? Call 1-800-378-2753

The header follows one of the following two styles: Welcome, Log in please. | Save on all Back to School Supplies Store Locator

Header Buy Oniine & ship@store  Fast and FREE DELIVERY .00 M. it

Valid 12/31-01/18
The header is used on eCommerce Web sites.

Simplified header
The simplified header is used on institutional centers and

landing pages.

Components Simplified header

1. “Header” on page 6.31

2. “Header: simplified” on page 6.32 W Your customized Soul report has (| pages. | Contact us

that was easy:

6.30
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—cader

The header is used on eCommerce Web sites.

Subcomponents

1. Search

2. Cart

3. Show all products
4. Site tools

5. Alley

6.31

Header

Home | My Page | Favontes Lists | Easy Reorder | Order By Catalog ltem # Contact Us | Login

that was easy: Search g $0.00
Show All Products My Account » | Customer Service v = Hot Deals Center w Questions? Call 1-800-378-2753

Welcome, Log in please. | Save on all Back to School Supplies Store Locator

Buy Oniine & ship@store  Fast and FREE DELIVERY 2057700 M. s o

Valid 12/31-01/18

Font family: Arial, Helvetica, sans-serif
Font size: 13px
Color: #4d4d4d

Font family: Arial, Helvetica, sans-serif
Font size: 13px
Color: #cc0000

Graphic elements

==

that was easy:
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—eader
simplified

The simplified header is used on institutional centers and

landing pages.

6.32

Simplified header

swes)

that was easy:

Graphic elements

s=s

that was easy:

Your customized Soul report has (0 pages. | Contactus

Font family: Arial, Helvetica, sans-serif
Font size: 13px
Color: #333333
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Search
suocoMmponent

Search is a subcomponent of header.

6.33

Search (subcomponent of header)

Border radius:3px Font family: arial, helvetica, sans-serif
Border: 1px solid #ffffff Font size: 15px
Background color: #f4f4f4 Color: #4d4d4d

Offset-border: 1px solid #ffffff
Border: 1px solid #b3b3b3

~ Search

~ Search

Link state

Border radius: 3px

Color: #fffff

Background color: #cc0000

Hover state

Border radius: 3px

Color: #ffffff

Background color: #cc0000
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Cart

suocoMmponent

The cart width is based on the dollar amount. Larger dollar

amounts expand the width.

6.34

Cart (subcomponent of header)

Inactive state

$0.00

0 items

Background

Border radius: 3px;

Border: 1px solid #b3b3b3

Border: 1px solid #ffffff

Background color: #f4f4f4

Font family: arial, helvetica, sans-serif
Padding: 10px

Width: variable (based on content)
Margin:10 20 5 20

Text-number of items
Font weight: bold
Color: #cc0000

Text-items label
Font weight: normal
Color: #4d4d4d
Font size: 11px

Text-total $

Font weight: normal
Color: #cc0000
Font size: 20px

Text-checkout
Font weight: normal
Color: #b3b3b3
Font size: 12px

Graphic element

hdr_cart.png

Link state

$10.00

1 items Checkout

Text—checkout
Color: #cc0000

Hover state

$10.00

1 items Checkout

Background
Border: 1px solid #0092db
Background color: #e3f6ff

Text
Color: #0092db
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Alley
suocoMmponent

The alley appears in the header on every page. On the home
page, the leftmost position in the alley is replaced by primary
left navigation in its expanded state. On all other pages, it
displays a low price guarantee message.

When customers are logged in to the Web site, the “Fast
and Free Delivery” located in the center of the alley is
replaced with the customer’s name, Rewards identification

number and current Rewards value.

6.35

Alley (subcomponent of header)

Fast and FREE DELIVERY .0 o

Buy Online & ship@store  Fast and FREE DELIVERY 2.0 o

Image width: 240px
Height 60px

Image width: 470px

Image height:60px (catalog breaks grid)

Hover states

,,f_f"’*'

Buy Online & ship @store | | Fast and FREE DELIVERY oo ompoce

Image width: 240px Image width:470px

Image height 60px Image height: 60px (catalog breaks grid)

Customer logged in to Web site.

Weekly Ad

- \} Valid 12/31-01118

Weekly Ad

\ Valid 12/31-01/18

Image: width 245px height 70px

Weekly Ad

\\ Valid 12/31-01/18

Image: width 245px height 70px

e\
; i Sebastian S. Kresge’s Page ——% 7094 || Weekly Ad
BUY Online & Sl‘Hp @store @ Rewards #: 3602354759 | Year-to-Date Rewards $456.78 @“’Mm\\ Valid 12/31-01/18

Name: font size: 24px, Color: #cc0000, overflow: hidden
Rewards: border right: #4d4d4d, padding right: 10px
Label: font size: 12px, Color: #333333, font style: bold
Number: Color: #4d4d4d, font style: normal

Year to date: padding left: 10px

Label: font size: 12px, Color: #4d4d4d, font style: normal
Number: font size: 15px, Color: #cc0000, font style: bold

Graphic Elements

|
Buy Online & ship @ store Fast and FREE DELIVERY on ail orders over $50 @!@ \\Weekly Ad

| = = \\ Valid 11/29-12/5
Vo =\

soss
rewards
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Alerts/
messaging
subcomponent

6.36

Welcome link (subcomponent of header)

Welcome, Log in please.

Font weight: bold/font weight: normal
Color: #cc0000

Font size: 13px tall

Text decoration: none

Welcome, known user, inactive

Welcome, Sebastian 5. Kresge.

Font weight: bold/font weight: normal
Color: #cc0000

Font size: 13px tall

Text decoration: none

Company name or user input appears

Alert link

| =ave on all Back to school supplies

Font weight: normal
Text decoration: none
Color: #4d4d4d

Font size: 13px tall
Separated with a “I”
Font size: 13px tall

Locator link

Store Locator

Font weight: bold
Text decoration: none
Color: #cc0000

Font size: 13px tall
Text align: right

Welcome hover

Welcome, Log in please.

Font weight: bold/font weight: normal
Color: #0092db

Font size: 13px tall

Text decoration: none

Welcome, known user, SAM page is true

Account Manager: Mary Anderson@Staples.com 1-800-555-1212 ext 55555

Font weight: bold/font weight: normal
Color: #666666

Font size: 13px tall

Service rep email address

Font weight: normal

Color: #0092db

Alert hover

| =ave on all Back to School supplies

Font weight: normal
Text decoration: none
Color: #0092db

Font size: 13px tall
Separated with a “I”
Color: #4d4d4d

Locator hover

Store Locator

Font weight: bold
Text decoration: none
Color: #0092db

Font size: 13px tall
Text align: right
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ser tools
suocoMmponent

Login/Logout are the only conditional exceptions based on

user profile.

6.37

User tools link (subcomponent of header)

Home | My Page | Favontes Lists | Easy Reorder | Order By Catalog ltem #

Font family: arial, helvetica, sans-serif
Color: #4d4d4d

Font size: 13px

Font weight: normal

Text decoration: none

User tools hover

Home | My Page | Favontes Lists | Easy Reorder | Order By Catalog ltem #

Font family: arial, helvetica, sans-serif
Color: #0092db

Font size: 13px

Font weight: normal

Text decoration: none

User tools hover

Home | My Page | Favontes Lists | Easy Reorder | Order By Catalog ltem #

Font family: Arial, Helvetica, sans-serif
Color: #808080

Font size: 13px

Font weight: normal

Text decoration: none

User tools login link User tools login hover
Login Login

Font size: 15px Font size: 15px

Color: #cc0000 Color: #0092db

Font weight: bold Font weight: bold

Text decoration: none Text decoration: none

User tools login selected

Login

Font size: 15px
Color: #808080

Font weight: bold
Text decoration: none
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Top navigation link (subcomponent of header)

: | My Account v | Customer Service w | Hot Deals Center Questions? Call 1-800-378-2753
‘ O D m a\/‘ g at | O m Border: 1px solid #333333 Border: 1px solid #525252
Background color: #333333 Background color: #525252
Font family: Arial, Helvetica, sans-serif Font family: Arial, Helvetica, sans-serif
S u CO[ [ | DO m e m‘t Text align: right Text align: right
Text decoration: none Text decoration: none
Color: #ffffff Color: #ffffff

The top nav has three tabs with a 1-pixel notch. The
chevron changes in color and position based on the tab

state. The dropdown menu is activated at the hover and Top navigation hover

e BTl Customer Service A w

Font family: Arial, Helvetica, sans-serif
Font size: 15px

Text decoration: none

Color: #4d4d4d

selected hover states.

Top navigation selected

; = ’ Graphic elements
NIRRT E Customer Service A gld@eE RO ph

Font family: Arial, Helvetica, sans-serif
Font size: 15px

Text decoration: none

Color: #4d4d4d

L 400% 400%

6.38
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Top navigation dropdown link

e IRIER SN CLstomer Service A

Hot Deals Center w

Mew to Our Site?

[op navigation _
subcomponent S
continued

The Top nav has three tabs with a 1-pixel notch. The

Shipping & Returns

Contact Us

chevron changes in color and position based on the tab

state. The dropdown menu is activated at the hover and

selected hover states. Top navigation dropdown hover

ITFYeleoIIER SN CLstomer Service A

Hot Deals Center w

New to Our Site?
Using Staples.com
Policies & Legal
Your Order
Shipping & Returns

Contact Us

6.39

Questions? Call 1-B00-378-2753

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #4d4d4d

Background color: #fafae6

Box shadow: #ccccce Opx 3px 5px 3px

Questions? Call 1-B00-378-275

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #0092db

Background color: #e9eb99

Box shadow: #cccecce Opx 3px 5px 3px
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Double

—00ter == 1 Ea Q=
COMpPonent

The footer is one of the following two styles

Double

Double footer is used on eCommerce Web sites.

Single
Single footer is used on institutional centers and landing

pages.

S8 IntEEULS AL e

Components

1. “Footer: double” on page 6.41
2. “Footer: single” on page 6.42

porate Information

6.40
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—ooter: double

The double footer, used on the eCommerce Web site, offers
quick links to much of staples.com and increases Search

Engine Optimization.

6.41

Double Footer

STAPLES

that was easy:

Site Help & Feedback

Header

Font family: Arial,
Helvetica, sans-serif
Font size: 15px
Font weight: bold
Text decoration:
none

Color: #ebebeb

Graphic elements

that was easy®

Ways to Save

Policies

Copyright 201¢

Link

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #ebebeb

Exclusively at Staples

Corporate Infomation

Staples Brand Products

Sew Intemational Sites.

Hover

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #dde166

Selected

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #ebebeb

nsya

Background fill
Top: #666666
Bottom: #333333

Padding: 10px

(Pattern overlay shown below)

Legal, site map
and RSS feed links
Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #808080
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—ooter: single

The single footer, used on institutional centers and
institutional landing pages, offers quick links to much of

staples.com and increases Search Engine Optimization.

6.42

STAPLES

that was easy:

Header

Font family: Arial,
Helvetica, sans-serif
Font size: 15px
Font weight: bold
Text decoration:
none

Color: #ebebeb

Graphic elements

that was easy:

Ways to Save

Staples Credit Center
Rebate Center

Request a Catalog

Staples rards®™

All Customer Reviews
Staples Teacher Rewards™
20 or More Employees

Staples Service Plans

Link

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #e5e5e5

333333

666666

Policies

y & Returns

Frequently Asked Questions

Legal Terms & Conditions

Priv. Statement

Warranty Information

Price-Match Guarantee

Hover

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #dde166

Corporate Information

About Staples

Affiliate Program

Corporate Responsibility

Gift Cards

Investor Information

Jobs

Media Information

Selected

Font family: Arial,
Helvetica, sans-serif
Font size: 11px
Text decoration:
none

Color: #eb5e5eb

Background gradient fill
Top: #333333
Bottom: #666666

Padding: 10px

(Pattern overlay shown below)
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et navigation

component

The left navigation is one of the following 4 styles:

Product box
Product box navigation is the primary site navigation.

Single box
Single box navigation is the preferred navigation for

supercategory, category and department pages.

Double box
Double box is the preferred navigation for

resource and help content.

Filter box
Filter box is used on class pages.

Components

—

. “Left navigation: product box” on page 6.44
. “Left navigation: single box” on page 6.46

. “Left navigation: double box” on page 6.47

A W DN

. “Left navigation: filter box inactive” on page 6.49

6.43

Product box

Show All Products

Ink & Toner

Paper | Notebooks | Post-its
Filing | Binders | Organizers
Pens | Tape | Desk Supplies
Computers | Drives | Accessories
Printers | Cameras | Electronics
Cleaning | Paper Towels | Facilities
Coffee | Water | Snacks
Envelopes | Labels | Mailing
Boards | Easels | Dry-Erase
Furniture | Chairs | Cabinets
Teaching | Drafting | Art
Calendars | Planners

Security | Banking | Cash

Copy & Print

Custom: Imprint | Stamps

Staples® Brand Products

\
b
5

W

v v v

v | v

LY

Single box

Double box

Single Sheet Papers EasyTech Research Center

Pads & Rolls

Computer Research
Resume & Fine Business
Paper Multiline Link Printer Research

Specialty Papers Networking Research

Filter box

Narrow By:

Hot Deals

[T Promotion (41)
Seat Color

[T Black/Gray

[T Brown

[T Blue

I Burgundy

[T sand

Seat Material
[T Microsuede
[T Stain resistant
[T Chenille

T vinyl

[T Other
Brand

[0 Staples (2)
[T Office Star

7 HON (40)

[T Sealy

[T other

Price

[T $0-$150 (11)
™ $150-$300 (31)
[ $300-$450 (21)
[ $450-$600 (17)

[T $600-$750
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Link Hover
= how All Products box 7 how All Pr n
! ! Show All Products S ) , e Sho oduc-ts butto
| Inset border 1: 1px solid #ffffff Background color:
@ | a\/‘ g a | O | | Ik & Toner ) Background: #f4f4f4 T N #9c0000/image
Paper | Notebooks | Post-its » Menu box Paper | Notebooks | Post-its Menu box
= : ] . Width: 240px M : 3 . Background: #ddf4ff
O I/O l C Q>< Filing | Binders | Organizers > Border radius: 3px Filing | Binders | Organizers >
Pens | Tape | Desk Supplies 5 | Border: 1px solid #03b3b3 Pens | Tape | Desk Supplies 5 | Menu item hover
Computers | Drives | Accessories b Inset border 1: 1 PX solid # Computers | Drives | Accessories » Color: #009eed
7 | Inset border 2: 1px solid #f4f4f4 “ | Border:
. . Printers | Cameras | Electronics Inset border 3: 1px solid #ffffff Printers | Cameras | Electronics ~ » 1px solid #4db5fe
Left navigation product box 1 of 2 Box shadow: #ccccee Opx 3px 5px Border-right: none
Cleaning | Paper Towels | Faciliies » l\/Iargin bottom: 20px Cleaning | Paper Towels | Facilities »
The product navigation is the primary site navigation. Coffee | Water | Snacks > | Background: #fffff Coffee | Water | Snacks 5
“Show All Products” is an open-and-close menu function Envelopes | Labels | Mailing > Show All Products button Envelopes | Labels | Mailing 5
on all pages with the exception of the home page where it Boards | Easels | Dry-Erase b Border radius: 3px Boards | Easels | Dry-Erase »
, . Margin: 10px
is defaulted open. Items are separated in the menu by the Furniture | Chairs | Cabinets » Fon'?familyl'o Arial. Helvetica. sans-serif Furniture | Chairs | Cabinets >
(I) pipe symbol. Teaching | Drafting | Art b Font size: 17px Teaching | Drafting | Art b
Tex ration: non
Calendars | Planners b C%kt)ge#;%;?t © one Calendars | Planners h
Security | Banking | Cash » Background color: #cc0000/image Security | Banking | Cash »
Copy & Print » Menu item link Copy & Print »
Custom: Imprint | Stamps » Font family: Arial, Helvetica, sans-serif Custom: Imprint | Stamps b
Font size: 13px
Staples® Brand Products > Text decoration: none Staples® Brand Products >

6.44

Display: block

Color: #4d4d4d

(except last item)

Color: #cc0000

Padding: 8px 10px 8px; 10px
Border bottom: 1px solid #cccece
(except last item)

Graphic element

B

Graphic element
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Chapter 6: staples.com and interactive vehicles

that was easy:

eft navigation:
Oroduct Dox
flyout

Left navigation product box 2 of 2

The flyout menu features ad banners at the bottom of the

menu and has a close window button.

6.45

Show All Products

Ink & Toner

Paper | Notebooks | Post-its

Filing | Binders | Organizers

Pens | Tape | Desk Supplies
Computers | Drives | Accessories
Printers | Cameras | Electronics
Cleaning | Paper Towels | Facilities
Coffee | Water | Snacks
Envelopes | Labels | Mailing

Boards | Easels | Dry-Erase

A W W N W W W W NN

Fumiture | Chairs | Cabinets

Teaching | Drafting | Art
Calendars | Planners
Security | Banking | Cash
Copy & Print

Custom: Imprint | Stamps

Staples® Brand Products

NN N

LA VARV

Accent Furniture
Bookcases

Media Storage
Carts | Stands
Chair Accessories
Chairmats | Floormats | Rugs
Chairs

Executive Chairs

Manager's Chairs

Customize Your Chair

Task Chairs

Folding | Stacking Chairs
Conference Room Furniture

Cubicle & Panel Systems

Desks Furniture Collections
Hangers | Hooks | Mounts

Lamps | Lightbulbs

Computer Desks

Desks | Credenzas

Laptop Carts Lobby | Lounge | Reception
L Desks | Comer Desks Office Décor

Table | Writing Desks Office Suites

Executive Desks Panel Systems

Executive Collections Plants | Trees

Modular Collections Safes | Cash Handling

Office Suites Storage Cabinets | Key Cabinets
Small Office | Home Office Tables
Fans | Heaters Sorters | Storage | Shelving
File Cabinets Wall Clocks
Furniture Accessories Wastebaskets

free delivery on all

Menu box
Border-radius: 3px
Border: 1px solid #4dc3ff
Padding: 7px

Background-color: #b2e5ff

Filter: alpha (opacity=80)
/* CSS3 standard */
Border inset 1: #23e3e3

Hover
Color: #0092db
Background-color: #e9f8ff

Box shadow: #cccccee Opx 3px 5px

link

Font-family: arial, helvetica, sans-serif

Font-size: 13px

Color: #4d4d4d
Padding: 10px
Padding: 10px
Background-color: #ffffff
Border-bottom: 4dc3ff

Category link
Font-weight: bold

Class link
Color: #66666d
Padding-left: 20px

Graphic element Graphic element
Link Hover
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that was easy:

et navigation:
single Dox

The style for this secondary left navigation follows the
primary navigation without the gray box, chevrons, or

texture. Menu items are title case.

6.46

Link Hover
Single Sheet Papers Single Sheet Papers
Pads & Rolls Pads & Rolls
Resume & Fine Business Resume & Fine Business
Paper Multiline Link Paper Multiline Link
Specialty Papers Specialty Papers
Menu box Menu item
Width: 200px Color: #0092db
Border radius: 3px Background: #ebf6ff

Border: 1px solid #b3b3b3
Box shadow: #ccceee Opx 3px 5px
Margin bottom: 20px

Menu item

Font family: Arial, Helvetica, sans-serif
Font size: 14px

Text decoration: none

Display: block

Color: #4d4d4d

Padding: 8px 10px 8px; 10px

Border bottom: 1px solid #cccccce
(except last item)

Background: #ffffff
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Chapter 6: staples.com and interactive vehicles

that was easy:

et navigation:

double Dox

The style for this secondary left navigation follows the
single box with a gray box. It has a traditional parent-

child relationship.

6.47

Parent link Parent hover

EasyTech Research Center EasyTech Research Center

Computer Research Computer Research

Printer Research Printer Research

Networking Research Networking Research

Gray box Menu item
Width:240px Color: #0092db
Border radius: 3px Background: #ebf6ff
Border: 1px solid #b3b3b3

Border radius: inherited

Border: 1px solid #ffffff

Margin bottom: 20px

Padding: 10px

Background color: #f4f4f4

Box shadow: #ccccee Opx 3px 5px

Menu box

Border radius: inherited
Border: 1px solid #b3b3b3
Margin bottom: 10px

Menu item

Font family: Arial, Helvetica, sans-serif
Font size: 14px

Text decoration: none

Display: block

Color: #4d4d4d

Padding: 8px 10px 8px 10px

Border bottom: 1px solid #cccece
(except last item)

Background: #ffffff

Child link Child hover

EasyTech Research Center EasyTech Research Center

Computer Research Computer Research

Select a Computer Select a Computer

‘Watch Videos ‘Watch Videos
Shop by Brand Shop by Brand

Glossary of Terms Glossary of Terms

Printer Research Printer Research

Networking Research Networking Research

Menu item Menu item

Color: #0092db Color: #0092db
Padding: 8px 10px 8px; 20px  Background: #e5f6ff
Box shadow:

#cceccee Opx 3px 5px (first item)

#cceece Opx -3px -5px (last item)
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that was easy:

et navigation:
douple box
nstitutional

The style for this secondary left navigation follows the
single box with a gray box. It has a traditional parent—child

relationship. This is an exception for institutional Web sites.

6.48

Parent link

Investor Relations Main

Annual Reports

Calendar of Eventis

Corporate Express Acquisition
Corporate Governance
Corporate Responsibility
Financial Measures/Other Data
Freguently Asked Questions
Investor Package

Mews Releases

SEC Filings

Stock Price Information

Webcasts & Presentation

Outer box

Width:240px

Border radius: 3px

Border: 1px solid #b3b3b3
Border radius: inherited
Border: 1px solid #ffffff

Margin bottom: 20px ““Footer

Parent hover

Investor Relations Main

Annual Reports

Calendar of Evenis

Corporate Express Acquisition
Corporate Governance
Corporate Responsibility
Financial Measures/Other Data
Freguently Asked Questions
Investor Package

News Releases

SEC Filings

Stock Price Information

Webcasts & Presentation

Menu item
Color: #cc0000;

component” on page 6.40Padding: 10px

Background color: #f4f4f4

Box shadow: #cccecce Opx 3px 5px

Menu box

Border radius: inherited
Border: 1px solid #b3b3b3
Margin bottom: 10px

Menu item

Font family: Arial, Helvetica, sans-serif

Font size: 14px

Text decoration: none
Display: block

Color: #4d4d4d

Padding: 8px 10px 8px 10px

Border bottom: 1px solid #cccece

(except last item)
Background: #ffffff

Child link

Investor Relations Main

Annual Reports

Staples

Corporate Express
Calendar of Events
Corporate Express Acquisition
Corporate Governance
Corporate Responsibility
Financial Measures/Other Data
Frequently Asked Questions
Investor Package
News Releases
SEC Filings
Stock Price Information

Webcasts & Presentation

Menu item
Color: #4d4d4d

Padding: 8px 10px 8px 20px

Box shadow:

#cccecc Opx 3px 5px (first item)
#cceecc Opx -3px -5px (last item)

Graphic element

frffff

996666

Child hover

Investor Relations Main

Annual Reports

Staples

Corporate Express
Calendar of Events
Corporate Express Acquisition
Corporate Governance
Corporate Responsibility
Financial Measures/Other Data
Frequently Asked Questions
Investor Package
News Releases
SEC Filings
Stock Price Information

Webcasts & Presentation

Menu item
Color: #cc0000;
Background: #ffffff
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that was easy:

_eft navigation:
filter box Inactive

Left navigation filter box 1 of 3

This left navigation menu is stylistically similar to the left tool.

It is persistent and shows state of attribute tally, selection

and deselection.

6.49

Inactive link

Narrow By:

Hot Deals
[T Promotion (41)
Seat Color

[T Black/Gray
[T Brown

[ Blue

Il Burgundy

[T sand

Seat Material
[T Microsuede
[T Stain resistant
[T Chenille

7 Vinyl

[T Other
Brand

[T Staples (2
[T Office Star

[T HON (40)

[ Sealy

[T Other

Price

7 $0-$150 (11)
[T $150-$300 (2
I $300-$450 (2
I $450-$600 (17

[T $600-$750

Filter box

Width: 220px

Border radius: 3px

Border: 1px solid #b3b3b3

Box shadow: #cccecce Opx 3px 5px
Padding: 13px 10px 13px 10px
Margin bottom: 20px

Font family: Arial, Helvetica,
sans-serif

Text decoration: none

Font size: 18px

Color: #4d4d4d

Head primary
Background: (image) #99ddff

Head secondary

Border radius-topleft: 3px

Border radius-topright: 3px;
Border top: 1px solid #b3b3b3
Border bottom: 1px solid #03b3b3
Background: #ffffff

Border bottom: 1px

Label link

Font size: 14px

Display: block

Padding: 6px 10px 6px 10px
Border bottom: 1px solid #cccece
(except last item)

Background: #ffffff

Tally
Color: #03b3b3

Check box
Unselected

Graphic element

bg_hdr_personalization_blue.gif

Inactive Hover

Narrow By:

Hot Deals

[C Promotion (41)
Seat Color

[T BlackiGray
[T Brown

[T Blue (17)

I Burgundy

[T sand

Seat Material
[T Microsuede
[T Stain resistant
[T Chenille

[ Vinyl

[T Other
Brand

[T Staples (2)
[T Office Star

[T HON (40)

[ Sealy

[T Other

Price

[ $0-$150 (11)
7 $150-$300 (2
I $300-$450 (2
I $450-$600 (17
I $600-$750

Label link hover

Color: #0092db

Background: #e5f6ff

Border bottom: 1px solid #8bd3f7

Tally
Color: #0092db

Check box
Unselected

Above element
Border bottom: 1px solid #8bd3f7
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Chapter 6: staples.com and interactive vehicles

that was easy:

et navigation:
filter box active

Left navigation filter box 2 of 3

Active state shows that filters have been selected.

Elements

1. Buttons

6.50

Active link

Narrow By:

Hot Deals

[T Promotion (41)
Seat Color

[T Black/Gray
[T Brown

¥ Biue (17)

"' Burgundy

[T sand

Seat Material
[T Microsuede
[T Stain resistant
[T Chenille

T Vinyl

[T Other
Brand

[T Staples (2)
[T Office Star

[T HON (40)

[ Sealy
[T Other

Price

7 $0-$150 (11)

[T $150-%$300 (31)
[T $300-$450 (21)

[T $450-%$600 (17
"l $600-5750

Clear All |

| Clear |

Head secondary
Background: (image) #e3f6ff

Label link hover

Color: #0092db

Background: #e5f6ff

Border bottom: 1px solid #8bd3f7

Tally
Color: #0092db

Check box
Selected

Above element
Border bottom: 1px solid #8bd3f7

Clear button links
Border radius: 3px

Border: 1px solid #0092db
Font size: 10px

Text decoration: none
Color: #0092db

Margin: 10px

Background: #ffffff

Graphic element

head_left_navigation_filter_secondary_act

psd

Active Hover

Narrow By:

Hot Deals

[T Promotion (41)
Seat Color

[T Black/Gray
[T Brown

¥ Blue (17)

I Burgundy

7 sand

Seat Material
T Microsuede
[T Stain resistant
[T Chenille

T vinyl

[T Other
Brand

[ Staples (2)
[T Office Star

[T HON (40)

[T Sealy

[T other

Price

[0 $0-$150 (11)

[ $150-$300 (31)
[T $300-$450 (21)
[ $450-$600 (17)

[T $600-$750

Clear

Label link hover
Color: #cc0000

Tally
Color: #cc000

Clear button links
Color: #ffffff
Background: #cc000
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that was easy:

| et navigation:

filter box
adisanleo

Left navigation filter box 3 of 3

Certain attribute combinations invalidate the filter or selected

filter. This disables the function and is reflected in the tally

6.51

Disabled

[T Microsuede

[T Chenille

Label link
Color: #cceeee

Tally
Color: #cceece

Check box
Replaced with (12px) box
Border: 1px solid #e5e5e5

Disabled selected

[T Microsuede

[T Chenille

Label link

Color: #cceecee

Background: #ebf6ff

Border bottom: 1px solid #cccece

Tally
Color: #cccecee

Check box
Selected
Border: 1px solid #e5e5e5
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that was easy:

[ oolbox
component

In the left column under the primary and left navigation

Help
This is a menu for customer service and a callout for live

chat. State changes based on chat availability.

Purchase history
If customer is known and has order history (13 months), this

module will appear in select page layouts.

Multi select
Similar to Help in purpose, this module is static and includes

additional functions.

Components

e “Toolbox: help” on page 6.53
® “Toolbox: purchase history” on page 6.54
e “Toolbox: multi select” on page 6.55

6.52

Help

Need Help?

-

Live Customer Support
Available Monday - Friday
A - g EST

Pop ups must be enabled

Purchase history

My Frequent Orders

Top 5 of 75 items View All

Canon PowerShot

W=y SD1200 IS Digital
Camera, Dark Gray

Global Stack Chair
without Arms, Black

HammerMill Copy Plus
Copy Paper, 8 1/2" x
11", Case

aw Fglcon Dust-Off
Disposable Duster,
2iPack

Machines E19T6W 19”
Widescreen LCD
Monitor

View All Frequent Orders

Multi select

-

Live Customer Support
Available Monday - Friday
g - gPMEST

Pop ups must be ena

Email

Questions? Concems?
Feelfreetodropus a
quick note.

Call 1-800-378-2753
Have a question or just
want to place an order?
‘We're at your service.

Find A Store Near You
Get store hours, phone
numbers, driving
directions and more.
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that was easy:

Toolbox: help

This component is used on dynamic pages to direct
customers to live chat. State changes based on

business hours.

6.53

Link

Need Help?

Live Customer Support
Available Monday - Friday

g - g EST

Box

Width: 220px

Border radius: 3px

Border: 1px solid #b3b3b3

Box shadow: #ccceee Opx 3px 5px

Padding: 13px 10px 13px 10px
Margin bottom: 20px

Font family: Arial, Helvetica, sans-serif

Color: #4d4d4d
Text decoration: none
Background color: #ffffff

Head primary
Font size: 18px
Background (image): #99ddff
Border bottom: 1px #b3b3b3

Visual cue
Image

Head secondary
Font size: 14px

Paragraph
Font size: 12px

Note
Font size: 11px
Color: #999999

Graphic elements

bg_hdr_personalization_blue.gif

Hover

Need Help?

-

Live Customer Support
Available Monday - Friday
Brel _ 8P EST

Pop ups must be enabled

Head secondary, paragraph, note
Color: #0092db
Background: #ebf6ff

)

lcs_home.gif

Inactive

Need Help?

Call 1-800-378-2753
Have a question or just want to place
an order? We're at your senvice.

Replaces data



2011 brand manual and creative guidelines

Chapter 6: staples.com and interactive vehicles

that was easy:

[oolbox:
ourchase
nistory

This tool supports quick purchase using customers’ order

history.

6.54

Link

My Frequent Orders

v

tems View All

Canon PowerShot
SD1200 IS Digital
Camera, Dark Gray

Global Stack Chair
without Arms, Black

Hammerill Copy Plus
Copy Paper, 8 1/2" x
11", Case

Falcon Dust-Off
Disposable Duster,
2{Pack

Machines E19T6W 19"
Widescreen LCD
Monitor

View All Frequent Orders

Box

Width: 220px

Border radius: 3px

Border: 1px solid #b3b3b3

Box shadow: #cccece Opx 3px 5px
Padding: 13px 10px 13px 10px
Margin bottom: 20px

Font family: arial, helvetica, sans-serif
Color: #4d4d4d

Text decoration: none

Background color: #ffffff

Head primary
Font size: 18px
Background (image): #99ddff
Border bottom: 1px #0b3b3b3

Tally

Font size: 12px

Color: #999999

Border bottom: 1px #0b3b3b3

View links
Font size: 12px
Color: #0092db

Product image
(Image data)
Size: 50px 50px
Border: #b3b3b3

Link
Font size: 12px

Color: #4d4d4d
Border bottom: 1px #0b3b3b3

Graphic elements

bg_hdr_personalization_blue.gif

Hover

My Frequent Orders

75 items View All

Canon PowerShot
SD1200 IS Digital
Camera, Dark Gray

Global Stack Chair
without Arms, Black

HammerMill Copy Plus
Copy Paper, 8 1/2" x

11", Case

Falcon Dust-Off
Disposable Duster,
2{Pack

Machines E19T6W 19"
Widescreen LCD
Monitor

View All Frequent Orders

View links
Color: #cc0000

Product Image
Border: #4dc3ff

link

Color: #0092db
Background color: #e5f6ff
Border bottom: #8bd3f7
Above border: #8bd3f7
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that was easy:

Toolbox:
Multl select

This tool is an alternate for the Toolbox: Help and is typically

used on static pages.

6.55

link

Live Customer Support
Available Monday - Friday
g - gPMEST

p ups must be enabled

Email
) 4 Questions? Concems?

Feelfreetodropus a
— quick note.

Call 1-800-378-2753
Hawe a question or just
want to place an order?
‘We're at your service.

‘ Find A Store Near You
Get store hours, phone
numbers, driving
directions and more.

Box

Width: 220px

Border radius: 3px

Border: 1px solid #b3b3b3

Box shadow: #ccceee Opx 3px 5px
Padding: 13px 10px 13px 10px
Margin bottom: 20px

Font family: Arial, Helvetica, sans-
serif

Color: #4d4d4d

Text decoration: none
Background color: #ffffff

Visual cue
(images)

Head

Font size: 14px

Border bottom: 1px #b3b3b3
(except last item)

Paragraph
Font size: 12px

Note
Font size: 11px
Color: #999999

hover

-

Head,

Live Customer Support
Available Monday - Friday
B™ -8 EST

Pop ups must be enabled

Email

Questions? Concems?
Feel free to drop us a
quick note.

Call 1-800-378-2753
Have a question or just
want to place an order?
‘We're at your service.

Find A Store Near You
Get store hours, phone
numbers, driving
directions and more.

Paragraph, Note

Color: #0092db
Background: #e5f6ff

Graphic elements

-

- =
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Suttons: large

The style for buttons has primary and secondary actions.
The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended
to provide flexibility in the visual hierarchy or composition.In
general textured buttons are used in promotional creative.
These buttons represent the illusion of physical depth

associated with the user interface.

Hollow or tinted buttons can be used in some compositions
where interactivity is not the primary focus, such as text

heavy pages.

6.56

Primary textured

w | Add to Cart J

Hover

Primary link

Border radius: 3px

Border: 1px solid #459bf8

Box shadow: #cccecc Opx 3px 5px
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #333333

Background color: #e3f6ff/image
Primary hover

Color: #ffffff

Background color: #63afff/image

Graphic elements

#e3foff

Secondary textured

Cancel

o e e

Secondary link

Border radius: 3px

Border: 1px solid #999999

Box shadow: #cccccce Opx 3px Spx
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #333333

Background color: #e5e5e5/image

Secondary hover
Color: #ffffff
Background color: #999999/image

#ebebeb

L #Bab4f6 L #ababab
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that was easy:

Suttons: large
continued

The style for buttons has primary and secondary actions.
The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended

to provide flexibility in the visual hierarchy or composition.In

general textured buttons are used in promotional creative. Link
These buttons represent the illusion of physical depth

associated with the user interface.
Hover

Hollow or tinted buttons can be used in some compositions
where interactivity is not the primary focus, such as text

heavy pages.

6.57

Primary tinted

Add to Cart

Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #0092db

Background color: #e3f6ff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Primary tinted

Add to Cart

Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #0092db

Background color: #ffffff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Secondary tinted

Cancel

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #308080

Background color: #f5f5f5

Secondary hover
Color: #ffffff
Background color: #03b3b3

Secondary tinted

Cancel

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 18px

Text decoration: none

Color: #808080

Background color: #ffffff

Secondary hover
Color: #ffffff
Background color: #03b3b3
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Suttons: medium

Link

Hover

The style for buttons has primary and secondary actions.
The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended
to provide flexibility in the visual hierarchy or composition.In
general textured buttons are used in promotional creative.
These buttons represent the illusion of physical depth

associated with the user interface.

Hollow or tinted buttons can be used in some compositions
where interactivity is not the primary focus, such as text

heavy pages.

Primary textured

See All FAQs |

Al i

e

Primary link

Border radius: 3px

Border: 1px solid #459bf8

Box shadow: #cccece Opx 3px 5px
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #353535

Background color: #e3f6ff/image

Primary hover
Color: #ffffff
Background color: #63afff/image

Graphic elements

6.58

#e3foff #ebebeb

#6ab4f6 #ababab

Secondary textured

See All FAQS |

Secondary link

Border radius: 3px

Border: 1px solid #999999

Box shadow: #ccceee Opx 3px 5px
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #353535

Background color: #e5e5eb/image

Secondary hover
Color: #ffffff
Background color: #999999/image
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Chapter 6: staples.com and interactive vehicles

that was easy:

Suttons: medium
continueo

The style for buttons has primary and secondary actions.

Link

Hover

The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended

to provide flexibility in the visual hierarchy or composition.In

general textured buttons are used in promotional creative.

These buttons represent the illusion of physical depth Link

associated with the user interface.

Hover
Hollow or tinted buttons can be used in some compositions

where interactivity is not the primary focus, such as text

heavy pages.

6.59

Primary tinted

| SeeAllFAQs |

Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

text decoration: none

Color: #0092db

Background color: (image) #e3f6ff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Primary hollow

See All FAQs |
Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #0092db

Background color: #ffffff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Secondary tinted

T

See All FACS

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #808080

Background color: #f5f5f5

Secondary hover
Color: #ffffff
Background color: #03b3b3

Secondary hollow

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 12px

Text decoration: none

Color: #808080

Background color: #ffffff

Secondary hover
Color: #fffff
Background color: #b3b3b3
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that was easy:

Suttons: small

The style for buttons has primary and secondary actions.
The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-

other-pixel gradient. The contour is a slightly rounded 3-pix
el radius rectangle with a stroke in the inside. This provides

a 1-pixel corner.

The different versions, textured, tint and hollow are intended

to provide flexibility in the visual hierarchy or composition.In
general textured buttons are used in promotional creative.
These buttons represent the illusion of physical depth

associated with the user interface.

Hollow or tinted buttons can be used in some compositions

where interactivity is not the primary focus, such as text

heavy pages.

6.60

Primary textured

Link

Hover

DE

Primary link

Border radius: 3px

Border: 1px solid #459bf8

Box shadow: #cccece Opx 3px 5px
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #353535

Background color: #e3f6ff/image

Primary hover
Color: #ffffff
Background color: #63afff/image

Graphic elements

#e3foff #ebebeb

L #Bab4f6 L #ababab

Secondary textured

Cancel |
Secondary link

Border radius: 3px

Border: 1px solid #999999

Box shadow: #ccccee Opx 3px 5px
Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #353535
Background color: #e5e5eb/image

Secondary hover
Color: #ffffff
Background color: #999999/image
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Chapter 6: staples.com and interactive vehicles

that was easy:

Suttons: smal
coONtiNUEC

The style for buttons has primary and secondary actions.

Hover

The color is based on a tone-on-tone relationship. These

examples would be for use in text.

The secondary button color uses less contrast—gray in this
example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended
to provide flexibility in the visual hierarchy or composition.In
general textured buttons are used in promotional creative.
These buttons represent the illusion of physical depth Link

associated with the user interface.
Hover

Hollow or tinted buttons can be used in some compositions
where interactivity is not the primary focus, such as text

heavy pages.

6.61

Primary tinted

2

Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #0092db

Background color: (image) #e3f6ff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Primary hollow

2

Primary link

Border radius: 3px

Border: 1px solid #0092db

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #0092db

Background color: #ffffff

Primary hover
Color: #ffffff
Background color: #4dc3ff

Secondary tinted

Cance

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #808080

Background color: #f5f5f5

Secondary hover
Color: #ffffff
Background color: #b3b3b3

Secondary hollow

Secondary link

Border radius: 3px

Border: 1px solid #999999

Margin: 10px

Font family: Arial, Helvetica, sans-serif
Font size: 10px

Text decoration: none

Color: #808080

Background color: #ffffff

Secondary hover
Color: #ffffff
Background color: #b3b3b3
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Suttons: add st

Link

to cart and U Ao Cart
Primary link Primary link
ea’rm m O ’r( } Border radius: 3px Border radius: 3px
Border: 1px solid #308080

Border: 1px solid #cc0000

Margin: 10px Margin: 10px
Font family: Arial, Helvetica, sans-serif Font family: Arial, Helvetica, sans-serif
Font size: 12px Font size: 12px
} i Text decoration: none Text decoration: none
The style for buttons has primary and secondary actions. Color: #333333 Color: #ffiff
The color is based on a tone-on-tone relationship. These Background color: #fffae6/image Background color: # ff9999/image
examples would be for use in text. Primary hover
Color: #ffffff
The secondary button color uses less contrast—gray in this Background color: #c8a000

example. The texture is a flat gradient with a slight every-
other-pixel gradient. The contour is a slightly rounded 3-pixel
radius rectangle with a stroke in the inside. This provides a

1-pixel corner.

The different versions, textured, tint and hollow are intended
to provide flexibility in the visual hierarchy or composition.In
general textured buttons are used in promotional creative.
These buttons represent the illusion of physical depth

associated with the user interface.
Graphic elements

#fffOel #4b3c00 = #ffO999 0

Hollow or tinted buttons can be used in some compositions
where interactivity is not the primary focus, such as text

heavy pages.

., H#ffcfOd . #c69e00 #cf0808

6.62
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900-pixel grd

The 960 grid offers flexibility while providing consistent

layout structure for the Staples Web sites.

10/40/10 16 column 10/60/10 12 column 10/200/10 4 column

e 960 active site area, centered

e 12, 80-pixel columns with 10px of padding interior left and
interior right

e Base increment 10 pixels
e Minimum white space between items is 10 pixels

e Strokes are inside of gridlines and drop shadows are outside

6.63
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that was easy:

Online logo
Usage

There are interactive versions of the Staples logo that vary
slightly from the print version. There are also logos for
Staples Services, including, but not limited to, EasyTech,

Copy & Print and Rewards.

The following pages will define variations for each logo as

well as how and when to use them in the online space.

Download any logo file by clicking the blue image number
associated with each logo (only allowed from the secure

Staples network)

If you have questions or requests, please contact:

brand@staples.com

Staples Logos:
e Staples

e Copy & Print

e FasyTech

e Rewards

6.64

Staples online logo.
Download this version: s0406172.

that was easy:

Copy & Print online logo.
Download this version: s0426832.

= ]
copysaprint

EasyTech online logo.
Download this version: s0426836.

smaes|
tech

Rewards online logo.
Download this version: s0426847.

==
rewards



http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406172.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426832.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426836.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426847.eps
mailto:brand%40staples.com?subject=Online%20logo%20usage
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|
I
O m ‘ ‘ m ‘ ? ‘ Og OS \ Use the black tag, no stroke version on these Use the stacked white tag, no stroke version on these backgrounds.

backgrounds. Download this version: s0406172. Download this version: s0406179.
ST&D\@S == vt
that was easy: that was easy: that was easy:
#££f000 #ffcc00
Logo with color backgrounds (1 of 2)
STAPLES @
The following demonstrates how the Staples logo should et was sasy:
appear on all color backgrounds in the online Staples palette. #6tabos #e70d00
*Use the no tag, no stroke version on these backgrounds.
Use the white tag, no stroke version on these Download this version: s0406176.
backgrounds. Download this version: s0406178. *Use logo without tagline only when less than 79px wide.
orcs SR e
that was easy:
#fff000 #ffcco0
tha‘t WaS easy® Use the stacked black tag, no stroke version on these @
backgrounds. Download this version: s0406173.
#c7cd00

[sotes I svt=s)

that was easy: that was easy:
#fff000 #ffcc00
STAPLES @
that was easy:
| #6fab04 #c7cd00

6.65


http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406179.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406176.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406172.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406178.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406173.eps
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Use the black tag, white stroke version on these Use the stacked black tag, white stroke version on these
backgrounds. Download this version: s0406175. backgrounds. Download this version: s0406174.

L 2200

|
1
St ap ‘ e S Use the white tag, white stroke version on these

backgrounds. Download this version: s0406181.
Logo with color backgrounds (2 of 2)

that was easy: that was easy: that was easy: that was easy: that was easy:

The following demonstrates how the Staples logo should

appear on all color backgrounds in the online Staples palette.

that was easy:

that was easy: that was easy: that was easy:

Use the stacked white tag, white stroke version on these
backgrounds. Download this version: s0406180.

that was easy: that was easy: that was easy: that was easy: that was easy:

that was easy: that was easy: that was easy:

#005ec2 #955700 #980e66

*Use the no tag, white stroke version on these backgrounds. *Use logo without tagline ONLY when less than 79px wide.

Download this version: s0406177.

that was easy:

#64128¢c

i
i

6.66


http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406175.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406174.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406181.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406180.eps
http://productimages.staples.com/Product_Images/S040xxxx/S0406xxx/S04061xx/S0406177.eps
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Online logos:
Copy & Print

Logo with color backgrounds

The following demonstrates how the Copy & Print logo should

appear on all color backgrounds in the online Staples palette.

== _
copy:aprint

6.67

Use the full-color, no stroke version on these backgrounds.

Download this version: s0426832.

== ) == .

copy:aprint copy:aprint
#fff000 #ffcc00

== )

copyzprint

#c7cd00

Use the full-color, white stroke version on these
backgrounds. Download this version: s0426833.

@ -
copy:zprint

#ff9600

Use the white gradient, no stroke version on these
backgrounds. Download this version: s0426834.

STAPLES

copyaprint

Use the white gradient, white stroke version on these backgrounds:

Download this version: s0426835.

:
copyzprint

copyzprint

. .
copy:print copyaprint

) :
copyzaprint copyaprint

copy:aprint

Use the white, no stroke version on these backgrounds.
Download this version: s0427295.

STAPLES

copyaprint

Use the white, white stroke version on these backgrounds:

Download this version: s0427296.

copyaprint copyaprint



http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426834.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0427xxx/S04272xx/S0427295.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426833.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426832.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0427xxx/S04272xx/S0427296.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426835.eps
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Use the full-color, no stroke version on these backgrounds. Use the full-color version with stroke version on these backgrounds.
Download this version: s0426836. Download this version: s0426837.

STAPLES

Online logos:

— ‘ @ @ @ Use the gray tech, white stroke version on these backgrounds:
_asy C h e . Download this version: s0426839.
casytech casytech

#1000 #ffcc00
Logo with color backgrounds zasytech casytech

The following demonstrates how the EasyTech logo should Use the gray tech, no stroke version on these backgrounds.
Download this version: s0426838.

casytech
casytech \

#9600
@ Use the white, no stroke version on these backgrounds: @asyteCh easthCh

Download this version: s0426840.

appear on all color backgrounds in the online Staples palette.

STAPLES

STAPLES

zasytech easytech

STAPLES

casytech

STAPLES
casytech
#a48a00 #c7cd00
 #a48a00

STAPLES

casytech -
Use the white version with white stroke on these backgrounds:
Download this version: s0426841.

STAPLES

casytech

casytech

casytech j§ casytech

6.68


http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426840.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426837.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426836.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426838.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426841.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426839.eps

2011 brand manual and creative guidelines

Chapter 6: staples.com and interactive vehicles

that was easy:

Online logos:
—Rewards Base

Logo with color backgrounds

The following demonstrates how the Rewards logo should

appear on all color backgrounds in the online Staples palette.

==
rewards

6.69

Use the black, no stroke version on these backgrounds.
Download this version: s0426847.

@ STAPLES
rewards

#1000 #a48a00

Use the white version with white stroke on these backgrounds.

Download this version: s0423660.

rewards rewards

rewards rewards

rewards rewards

rewards rewards

rewards

Use the white, no stroke version on these backgrounds.
Download this version: s0423661.

STAPLES

rewards

Use the black, white stroke version on these backgrounds.
Download this version: s0423659.

==

rewards
- #ffcc00
[smees|
rewards
- #c7cd00


http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426847.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423661.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423659.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423660.eps
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Chapter 6: staples.com and interactive vehicles

that was easy:

Online logos:
—Rewards
ASsociate

Logo with color backgrounds

The following demonstrates how the Rewards Associate logo
should appear on all color backgrounds in the online

Staples palette.

==
rewards

ASSOCIATE

6.70

Use the black, no stroke version on these backgrounds.
Download this version: s0423662.

@ STAPLES
rewards

ASSOCIATE

#1000 #a48a00

Use the white, white stroke version on these backgrounds.

Download this version: s0423663.

rewards

IATE

rewards rewards

ASSOCIATE
#007380

rewards

requdS‘

IATE IATE

rewards § rewards

IATE

rewqrds

IATE

Use the white, no stroke version on these backgrounds.
Download this version: s0423664.

STAPLES

rewards
1000000

Use the black, white stroke version on these backgrounds.

Download this version: s0426842.

==

rewards
- #ffcc00
[smees|
rewang‘
- #c7cd00


http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423662.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423664.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426842.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423663.eps
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Chapter 6: staples.com and interactive vehicles

that was easy:

Online logos:
—Rewards
“remier

Logo with color backgrounds

The following demonstrates how the Rewards Premiere
logo should appear on all color backgrounds in the online

Staples palette.

==
rewards

PREMIER

6.71

Use the black, no stroke version on these backgrounds.
Download this version: s0426848.

@ STAPLES
rewards

PRFMIFR

#1000 #a48a00

Use the white, white stroke version on these backgrounds.

Download this version: s0423666.

rewards rewards

PRFMIFR PREMIER

rewards rewards

PREMIFR PRFMIFR

rewards

rewards

PRFMIFR PRFMIFR

rewards rewards

PREMIFR PRFEMIFR

rewards

PRFMIFR

Use the white, no stroke version on these backgrounds.
Download this version: s0423667.

STAPLES

rewards

PRFMIFR

Use the black, white stroke version on these backgrounds.

Download this version: s0423665.

==

rewar:gg
- #ffcc00
[smees|
rewar:Qg
- #c7cd00


http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426842.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423667.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423665.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423666.eps
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Chapter 6: staples.com and interactive vehicles

that was easy:

Online logos:
Rewards
~remier Gold

Logo with color backgrounds (1 of 2)

The following demonstrates how the Rewards Premier Gold logo

with gold tagline should appear on all color backgrounds in the

online Staples palette.

==

rewards

PREMIER

6.72

Use the black, no stroke version with gold tagline on

these backgrounds. Download this version: s0423545.

STAPLES

Use the white, white stroke version with gold tagline on

these backgrounds. Download this version: s0423669.

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

Use the white, no stroke version with gold tagline on these
backgrounds. Download this version: s0423670.

STAPLES

rewards

PREMIER GOLD

Use the black, white stroke version with gold tagline on these
backgrounds. Download this version: s0423650.


http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04235xx/S0423545.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423670.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426850.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423669.eps
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that was easy:

Online logos:
Rewards
~remier Gold

Logo with color backgrounds (2 of 2)

The following demonstrates how the Rewards Premier Gold logo
with black tagline should appear on all color backgrounds in the

online Staples palette.

smaeess|
rewards

PREMIER GOLD

6.73

st
rewards

PREMIER GOLD

#£ff000

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

Use the black, no stroke version on these backgrounds.
Download this version: s0423668.

STAPLES

Use the white, white stroke version on these backgrounds.
Download this version: s0426851.

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

rewards

PREMIER GOLD

Use the white, no stroke version on these backgrounds.
Download this version: s0423548.

STAPLES

rewards

PREMIER GOLD

Use the black, white stroke version on these backgrounds.

Download this version: s0426849.

==

rewards
- #ffcc00
==
rewards
- #c7cd00


http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423668.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04235xx/S0423548.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426849.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426851.eps
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! | Use the black, no stroke version on these backgrounds. Use the white, no stroke version on these backgrounds.
m ‘ m @ O g O S Download this version: s0423671. Download this version: s0423673.
1
m STAPLES STAPLES

q e\NAar d Q rewards rewards
Sremier

#1000
|
D‘ E i‘“ m u m Use the white, white stroke version on these backgrounds. Use the black, white stroke version on these backgrounds.

Download this version: s0423672. Download this version: s0426852.

Logo with color backgrounds ‘ e .
rewards rewards rewards

The following demonstrates how the Rewards Premier Platinum T m e m - #ffcc00

logo should appear on all color backgrounds in the online

Staples palette. ‘ @ .
rewards rewards rewards
PREMIER PLATINUM PREMIER PLATINUM PRFMIFR PLATINUM

#6fab04. #c7cd00

m
rewards rewards

PREMIER PLATINUM PREMIER PLATINUM

PREMIER PLATINUM rewards rewards

PREMIER PLATINUM PREMIER PLATINUM

rewards

PREMIER PLATINUM

6.74


http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423671.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423673.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0426xxx/S04268xx/S0426852.eps
http://productimages.staples.com/Product_Images/S042xxxx/S0423xxx/S04236xx/S0423672.eps
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! | Use the black, no stroke version on these backgrounds. Use the white, no stroke version on these backgrounds.
m ‘ m @ O g O S Download this version: s0423674. Download this version: s0423676.
1
m STAPLES STAPLES

—ewards rewards rewards
~remier

#1000
Use the white, white stroke version on these backgrounds. Use the black, white stroke version on these backgrounds.
Download this version: s0423675. Download this version: s0426853.

Logo with color backgrounds ‘ @ )
rewards Q@ rewards rewards

PREMIER TEACHER PREMIER TEACHER PRFMIFR TEACHER

The following demonstrates how the Rewards Premier Teacher -— #fcc00
-—

logo should appear on all color backgrounds in the online

Staples palette. : .
rewards rewards rewards

PREMIER TEACHER PREMIER TEACHER

m
rewards rewards

PREMIER TEACHER PREMIER TEACHER

PREMIER TEACHER rewards o

PREMIER TEACHER PREMIER TEACHER

#c7cd00

rewards

PREMIER TEACHER

6.75
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Chapter 6: staples.com and interactive vehicles

that was easy:

Online logos:
Rewards
leacher Base

Logo with color backgrounds

The following demonstrates how the Rewards Teacher Base
logo should appear on all color backgrounds in the online

Staples palette.

smaress|
rewards

TEACHER

6.76

Use the black, no stroke version on these backgrounds.
Download this version: s0423677.

@ STAPLES
rewards

TEACHER

#1000 #a48a00

Use the white, white stroke version on these backgrounds.

Download this version: s0423678.

rewards rewards

TEACHER TEACHER

rewards rewards

TEACHER TEACHER

rewards

rewards

TEACHER TEACHER

rewards rewards

TEACHER TEACHER

rewards

TEACHER

Use the white, no stroke version on these backgrounds.
Download this version: s0423679.

STAPLES

rewards

EACHER

Use the black, white stroke version on these backgrounds.

Download this version: s0426854.

==

rewalT'Egg
- #ffcc00
[smees|
rewal;gg
- #c7cd00
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